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What does marketing mean to us?

NO!
££££’s

YES!
Raising awareness of your 

business, products and 
services via free and low cost 

ideas.

Today we are going to FOCUS on the HOW not the WHAT

1. HOW to develop your customer offer
2. HOW to be your own PR manager
3. HOW to pull an ‘Hour a Week’ marketing plan together
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YOUR CUSTOMER OFFER
• What will make you STAND OUT from your crowd? 
• Think… FREE, % discounts, cold hard cash AND Buy One Get One Free…

FREE
• Introduce a new service or product or targeting a new area
• Encourage repeat or multiple purchasing – Buy 3 get 4th FREE

% DISCOUNT 
• Get customers to make larger purchases – cross selling and up-selling

£ off 
• When your prices are a barrier to purchase
• To reactivate dormant customers 

– (Remember, this doesn’t need to cost you; just increase your price by whatever you are
discounting it by...)

BOGOF 
• Get rid of old / end of season stock  

NOW - THINK of your OFFER!

Write it down…
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GIVE THEM A REASON TO CHOOSE YOU

SO WHAT?THEY WANT BUSINESS!
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FREE, % DISCOUNTS AND CA$H OFFERS
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HOW TO SPREAD THE WORD
• EMAIL

– Customer and prospect e-zines, e-newsletter and e-mails
– DIY or package 

• www.constantcontact.com
• From $15 a month

• LEAFLETS / POSTCARDS
– Inserts, door drops, postcards
– Life Magazine; £25 design, £135 for 5k A5, delivery £25/000

• www.life-magazines.co.uk
– Speak to your local printer, price up online and haggle locally (Willsons)

• Deals on regular / reciprocal deals (do you have something they want)
– Google ‘leaflet deals’ online; design, print & deliver

• Leaflets 250 x 1/3 A4 = £70 MAX
• Postcards 250 x A6 card = £45 MAX
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HOW TO SPREAD THE WORD 
• BUSINESS CARD SIZED PROMO CARDS

– Great size, people keep in wallet / phone book etc. 
– www.vistaprint.com

• £3.08 for 250 !!!

• CHRISTMAS CARDS / VOUCHER CARDS
– www.printing.com

• 125 A6 Voucher cards £250  
– www.printbuyingdirect.co.uk

• 250 A5 Xmas cards £269
• 250 A6 Xmas cards £212
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PR – IT’S FREE AND WE LOVE IT!
• IDEAS for PR – Your ‘angle’

Be creative!
• Use your customer offer idea the media LOVE freebies, 

competitions and reader offers
• Charity support; get everyone in your company to run a 5K for 

charity wearing your products
• Biggest, fastest, oldest idea
• Funniest product / service request
• Best customer
• Change of direction; Ad Lady Starts Farm, Accountant becomes 

Piano Teacher
• Cute / cool / scary/ photo opportunity
• Local community support; sponsor play area
• Mirror topical idea; funniest expenses claim, low cost duck island…
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PR – IT’S FREE AND WE LOVE IT!
5 SIMPLE STEPS TO GET PUBLICITY

1. THINK of your angle and write your press release
2. FIND the right people to contact (news desk or promotions)
3. CALL your local press contacts 
4. SEND press release by email.
5. FOLLOW UP by phone.
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HOW TO WRITE A PRESS RELEASE

Attention grabbing 
headline

Company logo 
and image

5 W’s 
(What, who, where, 

when, why)

Background 
information

Contact details

Quote
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NOTTS LOCAL MEDIA TITLES
• Do’s and Don’ts

– DO follow up your 
release

– DON’T get 
hoodwinked into 
paying for 
advertising

– DO supply photos
– DON’T get 

disheartened if your 
first try doesn’t yield 
anything

– DO try and position 
yourself as an expert 
in your field

– DON’T be 
intimidated by 
journalists

– DO remember they 
have a whole paper 
to fill, EVERY DAY!
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PR EXAMPLES

Local expert

National reader offer

Business
success

Photo 
opportunity

National reader offer

Competition winner
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‘HOUR A WEEK’ MARKETING PLAN

•Have a marketing planning DAY
–Agree 6 months ahead what your offers will be
–Agree content; press releases, emails, door drops / ads etc.
–Agree actions and deadlines, assign responsibility and budget
–Diarise an HOUR a WEEK for marketing

•If you do this then ALL your marketing can be done in an hour a week.
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TO RECAP; GET OUT THERE!

No cost Low Cost

Emails
E-Zines
PR
Networking

eNewsletters
Promo biz cards

Xmas cards
Flyers
Postcards
Local media advertising

Decide on your offer, be your own PR manager, do your plan…

Find some budget



THANKS 
FOR 

LISTENING

Any questions?


